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The Brand Building Power of Outdoor 



WE NEEDED TO ESTABLISH THE ROLE OF 

MEDIA IN BRAND DEVELOPMENT 



       Outdoor builds brands by establishing 
 firm foundations 

       Outdoor sustains strong brands and 
 grows younger brands 

       Outdoor brands are more confident 

       Outdoor drives search 



The OAA teamed up with Mindshare and Millward 

Brown to tackle the brand challenge 

The most comprehensive  
study of brands in the world 



Brand Strength Brand Lifestage Typology 

Brand Growth Potential 

BrandZ is an annual international study that 
evaluates brands across several dimensions 

Brand Personality 



 

 

2005-09 

25 categories 

326 brands 

 

 

 

All mainstream media 

= COMPREHENSIVE UNDERSTANDING  
OF MEDIA  AND BRANDS 

We combined BrandZ with media spend 



OUTDOOR EMERGES AS A MEDIUM 

THAT DELIVERS FAME 



The Brand Pyramid represents the strength of 

consumersô relationship with a brand 

BONDING 

 

ADVANTAGE 

 

PERFORMANCE 

 

RELEVANCE 

 

PRESENCE 

Are you part of their lives? 
 
Do you exceed their 
expectations? 
 
Do you meet their 
expectations? 
 
Do you cater to their needs? 
 
Are consumers familiar with 
you? 



PRESENCE is the Foundation of Brand Strength 

PRESENCE SETS THE  
LIMITS FOR THE  

POTENTIAL OF  
YOUR BRAND 

PRESENCE 



And there is a reassuringly strong relationship 

between Presence and media investment 

Source: Mindshare/ Millward Brown/ The Nielsen Company ς 2009 BrandZ data 
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A high score at Presence is symptomatic of 

market leadership 

Source: Mindshare/ Millward Brown ς 2009 BrandZ data 



http://www.posh24.com/photo/264749/who_did_the_best_ad_campaign

