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OMA appoints Elizabeth Mcintyre as
new CEO

The Board of the Outdoor Media Association (OMA) today announced that
Elizabeth MclIntyre has been appointed Chief Executive Officer (CEO) of the
association and MOVE, commencing 3 April 2023.

The announcement follows an extensive and thorough executive search to replace
outgoing CEO Charmaine Moldrich who has held the position for 13 years.

Mcintyre has spent the past 12 years as Group CEO for Think Brick Australia,
Concrete Masonry Association of Australia and the Australian Roofing Tile
Association, collectively. As an industry leader, she has delivered over a decade of
growth to the three boards who support the $900M industry.

Previous positions include Executive Director, Marketing and Sales for the
Australian Turf Club, Marketing Director for Walt Disney Television International,
and Marketing Manager Motorsport for Ford Motor Company.

OMA Chairman Charles Parry-Okeden said, “Elizabeth’s experience using data to
drive decisions, and her application of technology to improve experiences, made
her a clear stand-out for this role. Having led an industry body for more than a
decade, she is uniquely positioned to step in and lead our team and industry,
taking up the reins and continuing to drive growth. The OMA Board is looking
forward to working with Elizabeth and we welcome her to the industry.”

Elizabeth MclIntyre said, “It’s an exciting time to be leading the Outdoor industry:
having just achieved $1 billion in revenue and being less than 18 months away from
the launch of new audience measurement platform, MOVE 2.0. | was drawn to the
role for the opportunity to work in a creative and complex environment, coupled
with the opportunity to advocate on behalf of members. | look forward to working
with the OMA/MOVE team and the Boards, to lead the industry to future growth.”

Outgoing CEO Charmaine Moldrich will depart the business in early April after a
short handover period, to take six months off before considering her next move.

“The industry would not be where it is today if not for the passionate and
aspirational leadership of Charmaine. In the coming months we’ll be celebrating
her achievements and wishing her well on her next venture,” continued Parry-
Okeden.

Charmaine Moldrich said, “It’s with great pride that | leave the OMA and MOVE in
such a stable and optimistic position. There is much more to do, and | am
confident that Elizabeth will bring new energy and ideas to shepherd the industry
into that next phase.”
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FURTHER INFORMATION:
Julie Jensen, Marketing Director, OMA, M: 0477 329 636

About OMA

The OMA is the peak industry body which represents most of Australia’s Outdoor Media
Owners and Suppliers, and some Asset Owners.

The OMA operates nationally and prior to July 2005 traded as the Outdoor Advertising
Association of Australia (OAAA). It was first incorporated in 1939.

The OMA's charter is to serve its members by promoting the OOH industry and developing
constructive relations with its primary stakeholders.

Its core functions are Marketing and Research (including audience measurement),
Government Relations and Regulatory Affairs, Media Relations, and Member Services.

The OMA is governed by a Board of Directors which is elected by the membership.
Members of the OMA adhere to a Code of Ethics and abide by the regulatory frameworks
in which they operate.
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