


of respondents 
noticed some 
form of OOH 
advertising in 
the past month.

90%

Billboards 25sqm+ Airport Internal Shopping Centre Bus Shelter,
Billboards <25sqm Station Place Based lifestyle FSU & Kiosk
Digital Billboards Bus external (Static & Digital) Phone Booth

Taxi Movie Theatre
Mobile Billboards
Wrapped Vehicles



81%
of respondents who noticed OOH 
advertising in the past month 
engaged with the messaging, and

are highly engaged with the ads and 

look at the messages either all or 

most of the time.

40%



respondents who recalled 
seeing an OOH ad used their 
smartphone to find out more 
(66%).
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of respondents who recalled 

seeing an ad say they acted 

after seeing the ad.

28%
Up to



of respondents who recalled 

seeing an ad say they 

talked about the ad or 

product with someone.

23%



39%

of respondents noticed
an advertisement 
providing directions to a 
specific shop, business 
or restaurant location.

Half of these people said they have visited a 
business immediately after seeing a directional 
OOH ad, and 74% of those made a purchase.

20% 74%



http://www.oma.org.au/facts-and-figures/research-and-insights/anatomyofooh

