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Four New Members Join Outdoor Media
Association, Fuelling Continued Growth

The Outdoor Media Association (OMA) today announced that four new members
have recently joined including Outdoor Media Owners: Big Rig Media, Gipps
Outdoor, and OA Collective, along with Outdoor Media Supplier, Just Digital
Signage, signalling growth and continued commitment to further unifying the
Out of Home media industry.

"The Out of Home industry continues to flourish, grow, and innovate, and we are
excited to welcome four new Members; Big Rig Media, Gipps Outdoor, OA
Collective, and Just Digital Signage, to the Outdoor Media Association,” said
Elizabeth Mcintyre, CEO of the OMA. “The addition of these new members
strengthens our commitment to driving the industry forward. Their diverse
perspectives and expertise will undoubtedly contribute to our collective success,
ensuring that we remain at the forefront of technological advancements and
creative excellence in Out of Home media.”

Elizabeth McIntyre added, "OMA Members gain a variety of benefits, such as
access to research and insights, participation in collaborative industry campaigns,
advocacy and representation to all levels of government, audience measurement
tools, industry training, and networking opportunities. It's not widely known, but
Australia is a global leader in out-of-home (OOH) programmatic advertising,
sustainability, and is setting the standard for innovation in audience
measurement.”

Below is a summary of the four new Members who have recently joined the OMA:

Big Rig Media specialises in mobile billooard advertising, utilising large B Double
trucks to display advertisements. These moving billboards travel across Australia’s
busiest roads, providing extensive exposure. Each truck offers 120 square meters
of advertising space, which is equivalent to multiple traditional billboards. This
form of advertising is cost-effective, and the trucks cover an average of 30,000
kilometres per month, reaching both metro and regional audiences making it a
highly impactful advertising format.
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Gipps Outdoor offers Brisbane's only dual digital billboards, strategically located
at a major junction capturing massive audiences from the Story Bridge and Ann
Street. These iconic coupled sites feature one of the largest digital large format
screens in inner metro Brisbane, ensuring unmatched brand exposure. As Brisbane
gears up for the 2032 Olympics and continues to see increasing growth, "The
Twins" from Gipps Outdoor enable brands to anchor their message at this prime
location with unmatched creative scope. These digital assets are essential for
impactful OOH strategies that significantly reaches a vast amount of Brisbane's
population, leveraging the city's growth and bustling activity.

Outdoor Advertising Collective (OA Collective) is the premier consortium of
premium independent Australian out-of-home media owners, established in 2023.
By consolidating these prestigious independent entities, OA Collective offers a
unified sales and trading platform, making it easier for advertisers to access
diverse outdoor advertising assets through a single contract. Focused on
supporting local Australian-owned media businesses, the team provides an
alternative to large corporations, ensuring more advertising revenue stays on
Australian shores. With experienced media professionals nationwide, OA
Collective delivers strategic, seamless, and innovative solutions in the outdoor
advertising industry.

Just Digital Signage who joins the OMA as an OOH Media Supplier, is a leading
innovator and trusted partner in the digital display industry, offering innovative
signage solutions that transform the way businesses communicate and engage
with their audiences. Specialising in large format indoor and outdoor LED,
interactive and promotional digital displays along with dynamic content
management systems and hardware, their technology and customisable solutions
ensure that clients can deliver targeted, impactful messages with stunning visual
clarity. Just Digital Signage caters to a wide range of industries including retail,
hospitality, education and corporate in addition to servicing a number of

OMA’s Members in the DOOH sector.
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Further Information
Brad Garbutt, Marketing Lead, OMA - Mob: 0438 028 241

Outdoor Media Association ‘ Media Release Page 3



About the OMA

The OMA is the peak industry body which represents most of Australia’s Outdoor
Media Display companies and production facilities, and some Media Display asset
owners.

The OMA operates nationally and prior to July 2005 traded as the Outdoor
Advertising Association of Australia (OAAA). It was first incorporated in 1939.

The OMA's charter is to serve its members by promoting the OOH industry and
developing constructive relations with its primary stakeholders.

Its core functions are Marketing and Research (including audience measurement),
Government Relations and Regulatory Affairs, Media Relations, and Member
Services.

The OMA is governed by a Board of Directors which is elected by the membership.
Members of the OMA adhere to a Code of Ethics and abide by the regulatory
frameworks in which they operate.

About MOVE

MOVE is Australia’s premier quantitative audience measurement currency for OOH
media, covering major OOH environments including roadside, airports, railway/bus
stations, buses/trains/trams and shopping centres.

MOVE simplifies the planning and buying of OOH by producing audience
measurement results for any combination of formats or tailored packages. As well
as providing results numerically, an inbuilt mapping functionality visually displays
the reach of a campaign against the chosen demographic and market(s).

MOVE enhances the standard measurement of target audiences, Opportunity To
See (OTS), by reporting the active audiences through Likelihood To See (LTS).
LTS is a quantitative measure that enables MOVE to account for the traditional
passive audience interaction.

LTS accounts for a number of visibility factors; values assigned to either the
advertising face itself or the person passing the face within different audience
environments. Visibility factors include the individual’s mode of transportation,
speed and viewing location, as well as face metrics such as visual size to the
audience and illumination.

Note that LTS is neither a qualitative measure of the sign nor the audience dwell.

MOVE is endorsed by the Media Federation of Australia (MFA) and the Australian
Association of National Advertisers (AANA).
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